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T H E I 0 W A 
A REVIEW OF ACTIVITY IN HOME ECONOMICS AT THE IOWA STATE COLLEGE 
JANUARY, 1947 
They will 
need your help 
... for when the honeymoon is over and the 
·bride settles down to the serious business of 
making a home, she will look to you-the home 
economist-for friendly, helpful advice. 
One of her first new tasks will be learning 
how to prepare tempting, nutritious menus ... 
which means she will soon discover that meat-
besides being rich in health-building goodness 
-is the flavor back~one of all good-tasting 
meals! 
You can always depend on Morrell Pride Meats 
to make any recipe delicious. Whether it's beef, 
pork, veal or lamb, the Morrell Pride label is 
the homemaker's assurance of top quality. 
Morrell JOHN MORRELL & CO 
P R I D E 
meats General Offices, Ottumwa, Iowa 
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ON THE COVER .. . 
Branches weighted down after a 
heavy January snowfall frame the 
west entrance of Agricultural Hall, 
classroom and office building. Soon 
the stillness will be interrupted by 
the busy whir of the snow plow 
and noisy chatter from the between-
class throngs of hurrying students. 
Some will pause to admire the 
beauty winter has brought to the 
Iowa State campus. 
+ 
IN THIS ISSUE . . . 
Career- this word has added mean-
ing for the Class of '47 as they face 
the decision of what to do after 
graduation. Many underclassmen 
take a first-of-the-year inventory in 
the business of preparing for a 
career. The January Homemaker 
is packed full of tips and ideas for 
the career bound. In telling "How 
to Become a Career Girl" Frances 
Kerekes contrasts life of a college 
student with that of a working 
woman. Thinking in terms of what 
you can do for an employer, not 
vice versa is one of the "Good Pro-
fessional Attitudes" presented by 
Mary Elizabeth Lush. "Homemak-
ing is a Challenging Career" de-
clares Martha Coover in presenting 
reasons why a wife or mother should 
not work outside the home. 
l 
Tony DeLay) )45) former sports editor of the 
Daiiy Student) explains value of college activity 
programs as related to possible future positions 
W RITING home furnishings copy for a farm 
magazine may seem a far cry from reporting 
college sports activities. However, the relationship be-
tween my extra-curricular activities in college and 
what I'm now doing on the Successful Farming staff is 
not nearly so remote as it may seem. 
My work is strictly in the home department of the 
magazine. Although my special subject matter re-
sponsibility is home furnishings, I find myself cover-
ing a variety of topics from home equipment to fashions 
and sewing. 
Action on a story starts with merely an idea or sug-
gestion. Sometimes the idea comes from a contribu-
tor's manuscript or another member of the staff; most 
of the time it's your own. Then there's considerable 
research to be done or maybe a trip or two to be taken 
to investigate every possible angle on the story. 
Pictures play an important part in the presentation 
of most articles. Working on these is one of the major 
jobs of an editor. First, working with the art editor, 
you must decide how and what you're going to shoot; 
finally, you actually work with tne photographer. The 
latter is one phase of this work about which an editor 
never can know enough. Each story, each picture 
presents different problems. 
When all the information is gathered and all the 
pictures are taken, you can settle down to serious 
work on the article. Following through from the 
original idea for the article to the final foundry proof 
may take anywhere from 5 Jl10nths to a year. 
Traveling is an important aspect of the job of 
keeping up. Publishing a magazine that caters to a 
rural audience, we must give our farm readers what 
they want. To us this means making hundreds of 
contacts with farm women each year. ' 'Ve talk with 
them when we're scouting for stories. ' 1\Te get many 
letters from the farm women themselves, telling us 
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what they want to see in the magazine. Many fine 
and helpful reflections of their wants come from county 
and state workers in the Agricultural Extension Ser-
vice, who work constantly with farm women. 
A NOTHER job that falls in an editor's daily rou-tine is reading free lance manuscripts. Not all 
of the articles that appear in Successful Farming are 
staff written. '1\Te receive hundreds of manuscripts each 
day, all of which must be read and evaluated, then re-
jected or accepted for publication. We also must as· 
sign special articles to outside talent authors who are 
authorities in their field. 
What does all this have to do with part-time college 
positions and extra-curricular activities? Just this: 
The many, varied experiences which I had along the 
journalistic line in college have given me a broader 
background for any type of writing which I might 
be doing. Experience is always an asset, and in the 
writing field experience is a priceless ticket to greener 
pastures. 
Such experience, and I don't mean just classroom 
experience, is easy to get in college. There are count-
less paying jobs which offer invaluable opportuni-
ties in making professional contacts while still in 
school. And contacts are important in getting the right 
position after graduation. 
I feel that one of my most valuable experiences was 
a summer school position I had reading proof for the 
Book Department of the Iowa State College Press. 
This gave me a more profound appreciation of the 
necessity of accuracy in reporting and writing. 
~ PECIAL_ writing for the Extension Service Infor-
U) marion Office gave me insight into the farm ap-
proach in writing educational copy. I became ac-
quainted not only with agricultural editors, but with 
specialists in all divisions of agriculture and home 
economics. Editing an Iowa rural youth publication 
and doing special reporting for the Iowa Girls' 4-H 
Club also proved to be excellent background for 
editorial work on a. farm magazine. 
Feature writing for the Associated Press, the Des 
Moines R egister and Tribune and the Iowa Home-
maker gave a feeling of responsibility in being turned 
loose on a story, having to do research and writing 
acceptable to professional people. 
Editing and condensing copy for the Daily Student 
and for WOI broadcasts proved invaluable in the con-
stant effort to "keep it short-yet say everything im· 
portant" in magazine articles. 
You may not need to earn that extra spending 
money each week, or you may feel you haven't the 
time for extra-curricular work in your field. But I 
believe you can't afford to miss the opportunity! 
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Graduate Directs 
Home Service Program 
For Young America 
Home service work with Girl Scout and school 
groups in Kansas is reviewed by Doris A dams 
D ORIS Ingle Stailey, '37, former home service 
director of the Gas Service Company, Wichita, 
Kan., declares, "We could almost write a book of un-
usual incidents which happen in school demonstrations 
and Girl Scout classes." 
"In one Girl Scout class conducted by a member 
of our home service department, proper steps were 
given in the art of making biscuits. Much to the dis-
may of the home service representative, the rolling 
pin was missing from our equipment box. With the 
inventiveness which home service women possess, a 
stocking leg was fitted over a baking powder can, and 
the lesson on biscuits resmued. Later the instructor 
· as~ed members of the class if they had learned any-
thmg in their day's lesson. And imagine her surprise 
when one little blue-eyed girl on the back row said, 
'Yes, I learned that you could make biscuits with a 
baking powder can.' • 
"In another class, the importance of cleanliness 
was being discussed, and that when handling biscuit 
dough, one should remove jewelry from fingers. This 
statement brought immediate reply from one · quick-
thinking youngster who said, 'I bet if you were mar-
ried you wouldn't take your rings off!' " 
The type of home service food demonstration used 
must be suited to each class. Teaching the art of cake 
baking, how to make a golden omelet or what tech-
nique to follow to keep those beautiful meringues on 
pies from weeping can all show the merits of gas 
cookery. In order to hold interest, Mrs. Stailey finds 
This freshly baked coffee cake is only one 
examp(e of the many food products shown 
in demonstrations by home economists 
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the demonstrations must be dramatic. Attention to 
world news makes students more cosmopolitan than 
ever before. 
Over 95 demonstrations were given last year to home 
economics students in 'Vichita schools. The record 
attendance was 2,000. 
Last fall the Home Service Department and the 
Wichita Dairy Council cooperated to check the per-
centage of good and poor lunches selected by students 
in school cafeterias. Children who chose a good lunch 
received tags which read, "You Have Something to 
Crow About-You Chose a Good Lunch." For a poor 
lunch students received a tag reading, "You 'll be a 
Sad Sack-You Chose a Poor Lunch." 
"M uch enthusiastic interest was shown among the 
5,000 students whose lunches were checked," reports 
Mrs. Stailey. "One bright-eyed boy who lacked a 
vegetable dish and milk added these two dishes to his 
tray before being checked so that he would receive a 
good lunch tag. Many students inquired as to how 
their lunch selection could be improved. Generally, 
selections made in the intermediate schools were 
superior to those chosen in the high schools. This 
may be a result of efforts directed toward nutrition 
teaching among grade schools during the war years." 
"Look Who's Cookin' " is an example of a large 
assembly program used in schools. A special recipe 
book for school groups is used and distributed to the 
audience. The recipes in the demonstrations are 
developed from this booklet. The project includes 
two lessons, one on adequate breakfasts and the other 
on lunch and dinner. The theme is an explanation 
of the government program of the Basic Seven in 
good food selection. To date this show has played 
to 120,000 youngsters. 
Young high school couples are sometimes invited 
to surprise dinner parties. Guided by an instructor, 
they arrive at the gas company home service kitchen. 
The boys are immediately presented with chefs' aprons 
and caps and told to prepare a menu which had been 
planned ahead of time. The girls assist with the cook-
ing and serving. Couples have been most enthusiastic 
over this type of entertainment. 
Cake baking contests create much interest among 
school girls. The competition angle and the incentive 
of awards frequently attract girls not studying home 
economics. Participants are divided into age groups 
and a different kind of cake is baked in each group. 
The girls must attend two classes of instruction if they 
are to participate in the contest. They prepare the 
product once during class meetings. 
Judges in the contests are home economists, so the 
girls feel that fair recognition of their efforts has been 
made. On the contest day, the food products are 
displayed on the Gas Company sales floor and always 
attract considerable attention from visitors to the 
office. At a tea held the afternoon of the contest day, 
the girls present a program and the awards are made. 
3 
Careful College Preparation Aids 
]/u • tn 
Beth Bailey McLean) M.S. )33 1 director of the 
Home Economics Division of the Swift Research 
Laboratories tells of tomorrow) s opportunities 
H ow fortunate, lucky or wise the woman is who 
chooses home economics for her college train-
ing. Of course, she wants a home of her own and she 
finds training for every phase of homemaking in this 
college course. But the modern woman also wants to 
test her ability to earn a living. She wants to prove 
to herself, her family and her friends that she is worth 
a real pay check. 
She's a lucky woman if she finds early in her col-
lege work just what she wants to do after graduation. 
She then can elect those subjects which will strengthen 
her fundamental knowledge and skills. 
But actually there is.n't a subject in the entire cur-
ricula which won't prove helpful if she is clever enough 
to sec the inter-relation of subject matter. More and 
more we realize the need for a breadth of knowledge 
and a wide interest in people, activities, places and 
things. In 4 short years no woman can take all the 
courses she should want to take. But no one is ex-
pected to complete her education in 4 years. Prob-
ably the saddest failures in life are those people who 
stop studying, reading and learning when they get 
their diploma. 
So let's talk about the woman who likes food work 
better than other sub jects and who thinks she would 
li ke to work for a food company. What courses should 
she take? Naturally she will get all the food courses 
offered, also she'll need chemistry and other sciences 
that help her understand the purchasing, storage, 
cookery, service and nutritional qualities of food. For 
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breadth of v1s1on she'll need art principles, eco-
nomics, sociology, history and all the oral and written 
English courses that can possibly be included. 
Research is the spirit of the clay. Some food majors 
will find the challenge of research work so great 
that they will elect to enrich their college training 
with more science and research techniques. Food 
research is a big field for the home economist who has 
an inquiring mind, who is accurate in detail, who is 
persistent and open-minded. 
There is perhaps even a bigger fi eld for the home 
economist who likes to use her capabilities and train-
ing in direct application of scienti fie facts to home 
problems. Such a woman must know people and like 
people. If she is to do this consumer relation work, 
she must know how to express herself in oral and 
written words, in pictures, graphs and charts. She 
must be able to key her message to the audience she 
wishes to reach. She should have a flare for dramatic 
presentations and for artistry of speech and action. 
She must be sincere and inspire confidence. She must 
be h ealthy and personable. Irritating mannerisms or 
odcli ties will lose an audience even when the message 
is presented well. 
'!\Then she gets a position in business, she will find 
that business is a competitive field where no one can 
be static and succeed. So the home economist in busi-
ness must be alert to change. She must be willing and 
eager to try new methods, to sense new trends. She 
must think of her college courses as foundation stones 
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on which to build, _but she must be willing to replace 
even these foundatiOn stones when scientific discover-
ies prove better ones are available. 
T O succeed in her chosen fi eld she must like her 
. wo~k. No one can be truly successful unless she 
Is happy m her work. But the home economics trained 
woman is versatile. She finds many kinds of positions 
in a f6<?d c~m1pany. H er college courses were com-
prehensive 111 scope. In her first position she begins 
to feel a liking for one type of work more than an-
other. All her past training and experience seem to 
re-group and rearrange to strengthen her ability in 
a more specific field. 
The woman who goes into research work as a food 
tech~ician will read research magazines, go to research 
meeti~gs and continue her scientific training. But 
she will be more successful if she can write well and 
speak in public easily. And, of course, she must be 
able to get along with people. 
The woman who goes into consumer relation work 
will read trade papers, advertising and radio news, 
~utrition publ~cations and keep informed on chang-
mg consumer mterests and needs. But she must be 
able to understand research work and she should be 
anxious to carry on some form of research work 
herself. 
. S<;> the home economist in business becomes a spe-
Cialist, but she must never neglect broader interests 
and·those cultural experiences that make her a woman 
in the finest sense of the word. 
As to specific types of work, the food technician 
must have high food work standards. She often sets 
up standard testing procedures and conducts tests 
for quality. She may develop new products for the 
company or suggest improvements in production, 
quality, packaging or merchandising of a product. She 
develops copy for labels, originates recipes for use 
of products and compiles recipe booklets for different 
types of consumer groups. 
The food technician often has to prepare the same 
f?od for different uses such as a test of quality, a varia-
tl~m for a news story, a set-up for a black and white 
picture or a se~-up for a four c<?lor shot. Though 
the same food IS used, the techmques for optimum 
results are different. 
The home economist in consumer relations work 
must be able to analyze the needs and wants of her 
audience and the welfare of her company. She must 
then plan her lecture, cooking school or illustrated 
presentation to give the best possible help to both 
c~nsumer and c<?mpany. This requires constant touch 
With lo~al buymg conditions and national affairs, 
her audience and the company supplying the money 
to make her work possible. If the home economist 
~nalyzes her job well, she will see that the company's 
mterests are best served by doing a conscientious job 
of ser~ing the best interests of the consumers, the 
potential customers of the company. 
CONSUMER relations work may be carried on through newspaper and magazine articles, 
thr?~gh . adverti_sing media or through merchandising 
activity m helpmg salesmen and retailers do a better 
job of serving the _consumer. T he same message may 
have to ?e retold m_ dozens of ways depending upon 
the med1_a, the audience and results expected. 
Committee participation is an important phase of 
the work of every home economist with a food com-
pany. Plans f~r . product improvement, package de-
signs or advert!Slng programs call for help from the 
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home economist. Discussions with advertising agen-
~i es, a_ffiliated trade. associations and other projects 
mvolvmg company mterests call for clear thinking, 
broad experiences and utmost tact of the home econ-
omist. In these meetings, the home economist must 
represent the woman's viewpoint. 
In most food companies a training period for new 
employees is considered essential to efficient operation 
and continuous progress of work. New graduates are 
given an opportunity to learn various types of work 
and to specialize in activities best suited to their abili-
ties. In a large staff friendly competition is desirable. 
Cooperation and loyalty to staff and company are im-
perative for the success of the individual and the whole 
department. 
I-!~w does the young graduate apply? Who gets the 
poSit~on? A well typed letter should tell in perfect 
English, and correct spelling, the major interest of the 
applicant, her college, date of graduation and an offer 
to send transcript of grades. But grades are not 
enough. An employer wants to know about partici-
pation in campus activities, evidences of leadership 
and social adjustment, vacation work, travel and cul-
tural accomplishments. An employer wants to see a 
good photograph of the applicant as she will look if 
asked to come for an interview. 
For the personal interview the applicant should 
write or telephone for an appointment and be on 
time! It helps to know something about the company 
and the department work. It is wise to know the 
name and correct title of the prospective employer. 
The applicant should look her professional best. She 
should be natural, interested and able to carry on a 
normal conversation. Most employers test for "horse 
sense" rather than technical skill in these interviews. 
It is natural to be interested in salary and hours, but 
the employer will bring up these topics if and when 
he becomes really interested in the applicant. 
The employer looks for sincerity, emotional stabil-
ity and the ability to continue to learn and to in-
telligently apply all knowledge and skills by the home 
economics graduate of today. 
Marion Loofe, '4-1, former night editor of the Daily Student, is 
a 111e1111Je1· of the fmlJlic 1·elations staff of Swift and Company 
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From the other side of the fence 
Frances Kerekes_, '46_, offers tips on 
How To Become a Career Girl 
~TARTING out to be a career girl is an adventure, 
llJ just as that first date was or the freshman week 
at college or the first time you actually heard grand 
opera performedc At last your formal schooling is 
over, and you'll find yourself taking part in an adult 
world with 16 or 17 years of classrooms behind you. 
One of the biggest differences between life in col-
lege and that of a career woman in a large city is that 
you lead two distinct lives. One is your business life, 
one is your private life-and the two seldom merge. 
At school, lectures and dates and labs and activities 
all blend into a unified whole. But you forfeit that 
way of living with your first pay check. 
Your first realization that bobby-socks days are 
over comes when you find yourself seated in a neat 
little office complete with an imposing desk, Incoming 
and Outgoing baskets, a telephone and an awe-in-
spiring little grey instrument known as a dictaphone. 
Gradually, it dawns on you that "Miss" is replacing 
your first name completely. Then a friend calls and 
is bewildered to be greeted formally with the state-
ment, "This is Miss Kerekes' secretary. What is it 
that you wish?" 
'!\Then you are handed your diploma you somehow 
feel confident of your capability to speak intelligently 
on many subjects, at least if they are in your major 
field. By the end of the first week on the job you 
know all too well that your education has just be-
gun. You begin to have real respect for the secretaries, 
who can match you word for word in a scientific con-
versation- and who almost certainly are drawing high-
er salaries. · 
Finally, and most important, comes the realization 
that you are on your own. You have definite respon-
sibilities. o teacher is standing over you with a grade 
book to make you produce. The shiny desk and pri-
vate office weren't provided for solitaire, and the dic-
taphone isn't for personal letters. They were put 
there and you were added to the outfit because your 
employer thought it would be profitable. With this 
in mind you begin producing. 
But all this doesn' t mean that you're a slave to an 
office chair-far from it. In fact, one of the most de-
lightful things about this new life is the freedom. 
You can go out on a Tuesday night date with no 
qualms about tomorrow's foods test. Actually there 
is time to catch up on that list of books you looked at 
longingly during 4 years of college. 
But this free time, which at first sounds so ideal, 
may have its pitfalls. It's all too easy to come home, 
curl up on the bed and luxuriate in quiet evenings-
at-home which, taken week in week out, contribute 
nothing to your personal growth. 
The wisest way is to make a definite plan of how 
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you want to utilize your free time. In this way you 
can get a good balance. 
Of course this added time isn' t all on the credit 
side of the ledger. You 'll be spending more hours 
washing and ironing. Laundry and mother are no 
longer synonymous. If you have an apartment, there's 
the cooking and cleaning to be considered. And 
grooming is a much larger item. Each morning you 
must leave for work looking just as charming as you 
would for a Saturday night super-date at college. 
T HIS brings up the sad Case of the Sweaters. Every one of my new-career-girl friends casts a 
mournful eye on her drawer of pull-overs and cardi-
gans. Except for off-hours lounging they might as 
well be turned over to the moths for a feast. So take 
heed, you who still have time. As your senior year 
becomes a fact instead of a far-away goal, look with 
interest on classic wool dresses, well-tailored suits and 
matching accessories. They'll be budget savers during 
those first few months. 
And speaking of budgets, they'll be a necessity of 
life instead of something you prefabricate the night 
before you ask your father for an allowance increase. 
The first time you are handed a pay check you look 
at it in amazement. H ere you are, getting all this 
money for less work than you did at school. 
By this time you will have come to the conclusion 
that there aren't many similarities between college 
life and career life. Well, there aren't. But it's not 
something to be regretted. 
Certainly, you should keep those campus memories 
bright, but don't live in them. Your record in college 
will be valuable only as it makes you more capable 
of adjusting and accomplishing in this new world. 
R emember, it's a step forward . And you haven't ar-
rived . No, you're just star ting. 
THE AUTHOR : Serving as 
managing editor of the Iowa 
State Daily Student provided 
Frances Kerekes with the 
training and experience in-
valuable to one in her occu-
pation. Editing jJamphlets 
and booklets for the Nutri-
tion Departmen t of the Na-
tional Dairy Council consti-
tutes a large share of Miss 
Kerekes' promotional work in 
public relations thmugh 
journalism. 
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High School Clubs Combine As 
"Towards New Horizons" is the motto of this 
newly organized program) says Barbara Bates 
M OTHERS no longer will need to coax "Susie" to help with the cooking and general routine of 
housework. Future home economists in the United 
States can now obtain additional practical applica-
tion of homemaking while in high school. The key 
letters to explain the change are FHA. 
FHA, Future Homemakers of America, is a national 
organization composed of pupils studying home eco-
nomics in junior and senior high schools of the United 
States. Any girl thus enrolled has the opportunity to 
become a member although affiliation with the nation-
al organization is in many states optional. 
FHA was founded in 1945 as a result of a study 
of local home economics clubs conducted by the 
American Home Economics Association. They con-
cluded that h igh school clubs could be strengthened 
by uniting efforts of all isolated home economics 
club members toward the improvement of home 
and family life. Invitations to attend a national 
meeting to consider the development of this type 
of an organization were sent by the AHEA to all 
states. Home economics education workers from 29 
states accepted this invitation. They met in Chicago 
in March, 1944, and initiated plans for developing 
the organization. On the basis of the recommendations 
of this group tentative plans for a national high 
school home economics organization were developed. 
Sponsoring the reorganization of FHA were the 
American Home Economics Association and the Home 
Economics Service in the U. S. Office of Education. 
Cooperating and supporting them were the National 
Education Association through the department of 
home economics and the American Vocational Asso-
ciation through its home economics section. 
High school home economics teachers usually act as 
advisors for the clubs. They believe that through 
FHA the young home economist learns more by tak-
ing a more responsible part in the application of what 
she is learning in class. The club offers social oppor-
tunities in working with a group and meeting people 
that cannot be developed in the classrooms. Because 
in the classrooms the teacher takes the responsibility 
for pro jects, the students therefore tend to feel re-
sponsible to her. It is in the clubs that the members 
can be responsible to their fellow associates and the 
teacher is an advisor only. 
The role of the advisor is "to teach club members 
how to make decisions, not what they should be. Every 
member is encouraged to help formulate policies. 
Time is taken to consider the ideas of each member 
before decisions are made," stated Edna Mundt, who 
is a former FHA club advisor, now Home Economics 
Education staff member at Iowa State College. 
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As an integral part of the curriculum of home eco-
nomics in the schools of America, FHA offers oppor-
tunity for the further development of pupil initiative 
in planning and carrying out activities related to 
homemaking and the purpose of the club. 
Projects of local, national and international scope 
are undertaken by the clubs. Contributions to the 
World Christmas Festival, assuming full responsibility 
in the community for collecting and packing the cloth-
ing for overseas "clothing drives and making articles 
for the Red Cross head the list of "international ac-
tivities." National projects included the assembling 
of Christmas boxes for state hospitals and orphanges, 
preparing place cards for special holidays for various 
army and navy hospitals. Activities around the im-
mediate community embodied such things as making 
the school yard attractive, encouraging worthwhile 
recreation by sponsoring an all-school party, hemming 
towels for the school lunch room, preparing attractive 
Christmas decorations and other horne decoration 
ideas for community groups, sponsoring nutrition 
weeks, giving demonstrations, etc. 
Myrtle Hilton, president of FHA at Tiptonville, 
Tenn., and representing the Southern sub-region, pre-
sents this viewpoint on the influence these clubs will 
have on girls majoring in home economics in college. 
"We believe that we are influencing girls to major in 
home economics and to become professional home 
economists and members in the American Home Eco-
nomics Association." 
FHA is giving students a preview of vocations in 
horne economics and a better background on which 
to base their decisions as to the vocational field they 
wish to follow. For the average girl the question of 
deciding on a particular vocation is a hard one. In the 
field of home economics are innumerable opportuni-
ties for obtaining good employment. Actual experi-
ence in the specific vocation or vocations one is in-
tested in, naturally, will help to make a more satis-
factory decision. On graduating from high school the 
student can approach college or the working world 
with more confidence toward what she wants to follqw 
and as to her capabilities in that field. 
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VICKY, the typical Iowa State coed, is caught up in the gay whirl of 
winter quarter activities. She rates a greeting from the snow man, 
who will show his approval of her new grey coachman coat by melting 
into a deep bow. 
Winter, in all of its glory, has taken over the campus-but Vicky 
is ready for it with bright outfits for the brisk walks to classes, evenings 
of skating and those hours over her books. She is thrilled to find that 
many of her friends have selected fashion-wise costumes. 
Carol josephson is snugly warm against the most bitter winds in 
her bay leaf green coat. A flared skirt gives soft contours to her silhouette. 
Delores Saue and Marilyn Frame agree that studying can be made 
more enjoyable by curling up in the soft luxury of a comfortable loung-
ing ensemble. Delores chooses a white, flowered, quilted satin brunch 
coat. Her Chinese red pajamas match the lining of the coat. White 
scuffs complete the ensemble. The motif of Marilyn's outfit is Chinese. 
A red fitted tunic with a high collar and black trousers combine to form 
a dramatic contrast. 
Katie Overholt is cozy and casual in the sub-zero weather in her 
alpaca-pile lined gadabout coat. The water repellent twill and action 
back make it ideal for friendly snowball bouts as she trudges to her 
classes. · 
Old M~n winter leaves the stage when Peg Butler steps out in her 
dressy black coat. Smoked-ice colored hat and gloves highlight her 
costumes. 
To keep snug on the coldest day of the year, Betty Anderson 
selects a warmly lined sports outfit. She braves the snow in black ski 
pants with a red and black shirt. The outfit comes to a striking conclu-
sion with a red billed cap and red wool mittens and socks. 
Kate ]ones adds a beau catcher to her wardrobe in a black leopard 
lined coat. A flared back and deep armholes are a winning combination 
in adding distinctiveness to her costume. 
Because the snow man is the chosen judge of coeds' wardrobes, 
Vicky goes to him for honest appraisal. After confiding to her his 
approval of the gay colors, smart styles and casual elegance of her 
friends' clothes, the snow man melts out of the winter scene. 
by Ann Fuhs 
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Homemaking Is 
cA- Ckaffen~in~ Cateet 
Says Martha Coover 
"I WANT . marriage and a career." This is a state-
ment frequently made by the modern college 
woman. What does she mean? 
She generally means that she wants both a husband 
who will be her life companion and a position which 
will challenge her mind and occupy her time. 
The idea that the modern homemaker has much 
free time is played up by advertisers. They picture 
housework and cooking as being done almost entirely 
by gadgets, machines and special preparations. Ad-
vertisers describe the homemaker cloi ng nothing mo.re 
than turning on electricity and ordering food and 
- other supplies by telephone. For the woman who ad-
vocates combining a career and marriage, the career 
satisfies two needs: i t suppl ies ·the extra money neces-
sary to furnish her home as the advertisers picture 
it, and it makes living seem more challenging by fi lling 
the spare time created by these "luxuries." 
How is the professional woman's home managed 
then? She does her own house work in the morning 
by pressing buttons. Then she is off to the office, lunch-
es downtown and is back in time to have dinner ready 
by seven. Dinner over and the dishes clone by the 
electr ic d ishwasher, she can spend the evening with 
her husband. Of course there are the chi ldren, or are 
there? Many modern marriages are childless. Chil-
dren would force the mother to leave her position for a 
while. She feels she can't afford to do this if, for ex-
ample, the home laundry unit is only partly paid for. 
This may be a picture of marriage combined with 
a profession such as designing, journalism, teaching, 
laboratory research or advertising. These are jobs 
men can do and have done for a long time. The mod-
ern woman seems to shy away from the one career 
for women, homemaking. 
Why don't we look at homemaking as a career that 
is just as thrilling and just as challenging as any career 
outside the home? 
Today, women are not called upon to produce 
necessities in the home. They naturally feel they arc 
needed less there. Large fami lies are no longer eco-
nomical assets but to many seem quite the opposite. 
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Cook ing doesn't take much time when the nearby 
grocery has all that is necessary to prepare a good 
meal in 10 minutes. There is not the need for home 
gardens and canning that there was a few years ago. 
Housekeeping is looked upon as drudgery of pushing 
buttons and polishing already shining surfaces. It 
does not challenge the intellect of the woman . 
But is this all there is to homemaking? It is not 
if we are broad enough to see what a woman needs 
to give to i t. The modern woman seems to have a nega-
tive attitude toward manual labor. She hasn't analyzed 
herself and her duty as a homemaker well enough 
to see anything else to housekeeping. 
In our living pattern today there is much to chal-
lenge the homemaker. It is her duty to train her chil-
dren to be the leading citizens of their generation. 
This training cannot come in the schools. There is 
no time there for more than forming a firm foundation. 
The homemaker must act as an interpreter of current 
community and world affairs for her family. She must 
teach her children to be clear thinkers in all they do. 
The religious attitude of tomorrow's leaders must 
be developed in the home. This does not mean that 
the homemaker holds classes each evening in current 
events and religion. It means she must create a home 
where these things come naturally to her family. 
The homemaker acquires her knowledge of current 
community problems through continued contact with 
local activities both as an onlooker and as a partici-
pant. Movies and radio are great instructors. The 
intelligent homemaker will guide her fam ily in using 
these to full advantage. 
It is the duty of the modern homemaker to bring 
her family into a closely knit unit, yet not isolate them 
from the exciting world in which they are living. 
·she must be able to meet and understand all the 
problems, opportunities and situations which will 
come to herself and her family. She must be a constant 
sympathetic support to her children and her husband 
in social and business life. This is a full-time job. 
Being a full time mother and wife is time con-
suming. The modern woman is greatly mistaken if 
she thinks she can 't have a home unless it is well 
stocked with every invention the advertiser tries to 
sell. 
If her aim in having a career outside the h?me is 
having more money to buy more home appllances, 
dresses and country club memberships, then she may 
be a traitor to herself, her husband and their children. 
If she wants a career because she feels she has more 
to offer to life than creating a home, then she should 
devote her whole life to this career and not try a mar-
riage that can be no more than a companiship affair. 
Marriage and a career can be most successful if that 
career is homemaking. 
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You've guessed it. It's Mary Bess Shelledy, sophomore, home economics education 
major. And, as you know, her activities include the Y.W.C.A., a member of the 
"Bomb" staff; of the Home Economics Club; Advisor to the Freshman Home Eco-
nomics Club; Freshman Day Leader. She's a Delta Zeta, and, last but not least, was 
this season's Homecoming Queen. 
She's wearing one of Sears' outstanding furs . . . Hairline Seal, in sophisticated 
brown ... priced at $269.00. 
Sears' Ready-to-Wear Section offers fur coats in variety . from $49.50 to $269.00. 
SEARS, ROEBUCK AND CO. 
Fifth and Walnut Des Moines, Iowa 
THE IowA HoMEMAKER 
THE AUTHOR: As a membe1· of the 
Consumer's Bureau of General Foods, Mary 
Elizabeth Lush, '-16, jn1rsues her vocation 
in the field of foods promotion. This for-
mer editor of the Homemaker employs 
her ti1ne baking cakes, doughnuts, fr~t­
ters and other foods which she later ana-
lyzes for effectiveness of the recipe, con-
sistency and other qualities by which 
these products m·e judged. 
Good Professional Scope 
Begins Adjustment 
To Business Life 
A NE\1\T home economics graduate spends most of her efforts during the early months of her first 
position adjusting to the changes from college to pro-
fessional life. 
One of the traits I found food corporations watch 
for in interviewing young home economists is the 
all-too-common schoolgirl attitude. Instead of telling 
her possible future employer what services she can 
provide his company or presenting him with a well 
organized scrapbook of previous achievement, an 
unprepared graduate may merely mention courses 
she has taken and murmur that she has always thought 
it would be thrilling to work in a test kitchen. 
In the home economics field, it is of utmost im-
portance that each graduating senior go forth thor-
oughly trained to know and use professional attitudes 
at all times. 
Not only in the interview but on the job an em-
ployer is usually more interested at first in the home 
economist's standards. If her judgment is based on 
accurate in formation, if she reads the professional 
journals to keep abreast of current trends in her field, 
if she is neat and appropriately dressed, nine out of 
ten employers are willing to teach her all she needs 
to know about the work they want h er to do for them. 
B ESIDES developing . new attitudes, there are 
changes to make in 11ousing, clothing and finance. 
Since many companies employing home economists 
are located in large cities, a high percentage of recent 
graduates have gone to live in cities. It is vital to 
success in adjusting to a new position to like the peo-
ple with whom you share an apartment or room. You 
need adequate space and facilities for rest and recrea-
tion. Although in college the housing, a congenial 
group of friends, a more or less r ecognized standard of 
dress and a supervised diet may have been provided, a 
graduate in a large city must arrange each of these 
herself while adjusting to a new .position. 
In some way or other every bit of experience and 
every college course a young home economist has had 
will prove useful. 
No one can say which courses are more useful than 
others to prepare you for a career. It was my mvn 
experience during summer vacation working in dif-
ferent parts of the country and doing everything from 
being a fry cook to teaching 10-year-olds how to sail 
that led me to choose the courses I did. The import-
ant thing in college seems to be to collect as mn:=h 
specific knowledge and experience actively related to 
the work you think you want to do as time and energy 
permit. 
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I HEARTILY endorse summer apprenticeships 
while in college. TI1ey make classwork more sig-
nificant and show you whether or not your chosen 
field is truly satisfying to you. They provide useful 
experience before graduation and contacts with pro-
fessional p eople. 
Two summers in a test kitchen taught me, among 
other things, that .it is a real asset to have saved class 
notes from certain courses. When an employer or co-
worker asks me what gram weight they use at Iowa 
State for a cup of milk, I have a quick authentic ref-
erence even though I must look it up. 
Once we have left college most of us who h ave 
graduated in home economics begin to real ize that the 
adjustment from college to professional life depends 
on a good professional attitude more than upon any 
other asset. 
The rest of the world. is not run like a college cam-
pus, but it welcomes young, well-trained professional 
women . 
On Display 
Beginning February 1st 
OUR 
Valentine Compact 
Of unusual design 
that will be a lasting gift 
F. T. TALBERT 
236 Main Phone 820 
Hey! Here's 
good food! ~~ 
TROW'S 
2318 Lincoln Way Phone 1866 
SEND A 
VALE N TI N E 
GIFT 
of our home made candies 
Let us take your order for mailing now. 
9reda '.1 $weet $koppe 
2316 Lincoln Way Phone 290 
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Skirts and Shirts 
Slacks and Sweaters 
Jackets and Raincoats 
Sport Dresses and Vests 
Sport Shop 
* 
Main Floor West 
WOLF'S 
DES MOINES 
Alum Heads Product 
Testing Pro gram 
Baking demonstrat ions and ruash-wear tests are 
all in a single day's work for Lydia Cooley> '30 
THE saga of Lydia Cooley since graduation from Iowa State College in 1930 runs from cake to 
cake. My first position was in the research kitchen of 
the Calumet Baking Powder Company. From there 
I went into the meat packing industry and for several 
years worked in the Martha Logan Test Kitchen of 
Swift & Company in Chicago. In 1946 I came to Cin-
cinnati as Director of Home Economics for Proctor 
& Gamble and have since been engaged in interpreting 
the homemaker's point of view with reference to soap 
and shortening. 
The old nursery rhyme "this is the way we wash our 
clothes" is a daily theme song in our Fine Fabrics 
Laboratory. 
Here testing techniques are studied for washing 
silk, nylon, rayon and wool, materials that need spe-
cial or careful handling in the home. This daily wash-
ing program determines the best washing procedures 
for these and for new fabrics on the market and also 
determines performance of our own as well as other 
laundry products on the market recommended for 
washing fine fabrics. 
These tests give actual, typical wear to the clothing 
tested. For example, in a recent nylon hose wash-wear 
test nylons were supplied to employees selected to co-
operate on the proj ect. It is not difficult to get testers. 
So our problem is to select them in fairness to all em-
ployees. In small but intensive tests such as this, only 
employees from the Product Service Division, of which 
the Home Economics Department is a part, are used. 
DejJartm ent Outlin es T est Procedure 
Hose are worn according to specifications outlined 
by the Home Economics Department. Each stocking 
is numbered. The even numbers are worn on the 
right leg and the odd numbers on the left leg. The 
stockings are brought into the laboratory after wear-
ing and are washed according to our standard pro-
cedures. One stocking is washed with on e test pro-
duct and the other with another test product. To ob-
tain complete data on such tests it is necessary to in-
clude washing in water of various degrees of hardness. 
Optimum amounts of detergents as determined in 
preliminary washability tests are used and the color, 
fit and life of the hose are measured. In a test where 
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the hose were washed after each wearing and were 
compared with hose washed after two wearings the ftt 
of the hose also was observed. 
Regular washability tests are made on slips worn 
by women employees selected to cooperate in the test. 
The slips are brought to the laboratory after two 
clays of wearing and are washed with varying amounts 
of detergents in water of measured hardness. To 
determine the detergency properties of each product 
used, standard soiled towels are washed with the slip 
and the detergency measured on the reflectometer. 
This gives an indication of the degree of cleaning to 
be expected, but the slips are actually judged by eye 
ratings after 8 to I 0 washings are completed. 
All tests in the home economics fine fabrics labora· 
tory are conducted by following washing procedures 
normally used in the home. These are standarizecl in 
so far as possible so that comparisons of performance 
can be made. Carefully controlled scientific tests are 
made in the analytical laboratory, but the purpose 
of the home economics tests is to interpert perform-
ance as the products are actually used in the home. 
From these washability and wash-wear tests come 
the basic directions or recommendations for washing 
silk, rayon, nylon or woolen fabrics. If there is any 
question of the washability of a fabric, a preliminary 
test for color and shrinkage should be made. This 
may be done by taking a small, measured piece of the 
fabric from the inside seam or the end of the belt. 
·soak it in lukewarm water for 10 minutes. Squeeze 
out water and press between folds of white cloth. 
Observe shrinkage by measurement and examine for 
signs of fading or bleeding in the water. Excessive 
bleeding would mean that successful washing is ques-
tionable, particularly if two or more colors are com-
bined. 
Woolens Require Washing Care 
In washing wool fibers great care must be taken to 
avoid matting or felting. This is caused by vigorous 
rubbing or twisting, by hand or in a machine. The 
same principles for washing sweaters apply to the 
other washable woolens fabrics as well. After testing 
woolens for shrinking or fastness of color and outlining 
a sweater so that after washing it may be gently re-
shaped, these are the three important factors in wash-
ing fine fabrics: Lukewarm water (95°-l05°F), mild 
(neutral) soap, quick, gentle handlinQ". 
This should be followed by the subsequent treat-
ment: Rinse thoroughly, remove moisture quickly. 
After being rolled in a Turkish towel to remove 
excess moisture, most fabrics are ready for ironing. 
Sweaters should be dried completely on the towel or 
paper on which the sweater outline is drawn. If con-
trasting colors are present these should be separated 
by tissue or cloth to prevent contact stains. 
In brief, the tests conducted in the Fine Fabrics 
Laboratory are for the purpose of stu ying product 
p'erformance, washabi lity of fabrics, wash-wear quality 
and washing methods for new fabrics. 
From the data obtained in these tests washability 
leaflets have been prepared for use in college and high 
school home economics classes. These pamphlets in-
clude information on washing care for stockings, 
sweaters and dresses. 
A similar program is carried on in our home eco-
nomics kitchen where the performance of shortening 
and its use in the home kitchen are studied. Manuals 
designed especially for teaching good techniques in 
baking and frying have been prepared for use in high 
school and coiiege home economics classes. 
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'Chic' 
is the 
word for 
Audrey I I I 
She keeps her wardrobe 
spic 'n span ... we do it! 
HAWKEYE LAUNDRY 
AMES DRESS CLUB 
2810 West Phone 98 
She 
Relies on 
MILK! 
All students today are energy con-
scious. It is the wise girl that counts on 
milk to provide her with the necessary 
essentials of a good diet. In milk, she 
has a source of vitamins, proteins, cal-
cium and phosphorus all needed for 
healthful living. 
O'Neil Dairy 
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Breeze Through 
The New Year 
In Our Nationally 
Known Lines 
PEACOCKS 
RHYTHM STEPS 
TWEEDIES 
PARADISE 
GOLD CROSS 
GLAMOUR DEBS 
CARMELLETES 
CASUALS 
LOAFERS 
VVidths Sizes 
AAAAA To B 4 to 10 
-9001' W..Q-A.D 
219 Main Phone 27 -J 
• 
'/ 
Brighten Up Your 
SNACKS 
With Tasty Fresh Fruits 
from 
MALANDEK'S GROCERY 
2528 Lincoh1 Way Phone 266 
f<eerZn! U1 
I!Utk )~lay 
FOOTBALL players at Iowa State make the same grades as other students according to a survey made 
by Burl V. Berry in application for a degree of Master 
of Science. At other universities studies found that 
football lettermen had highe·r grades, in some places 
they had lower grades and in other places there WilS 
no difference. In this study, "Academic Achievement 
of Football Players and Non-Football Players at Iowa 
State," Berry compared high school averages, Ameri-
can Council on Education Psychological Examination 
scores, curriculum, graduation and sex of the athletes 
and non-athletes. The total difference in grade point 
at Iowa State put the non-athletes ahead by .0707. 
Berry explained that this difference might be caused 
by an accidental sampling. Factors of administration 
or supervision might also affect the standings. 
A new Fourth Zone Steam Oven has been installed 
in the household equipment laboratories at Iowa 
State. The oven, which maintains a pressure of I 0 
ounces, is used to simplify the cooking of vegetables, 
steamed desserts, certain meats and other foods re-
quiring moist heat. It can also sterilize dishes and 
baby bottles and equipment. Harriet Breckenridge, 
graduate student, is conducting the experiments with 
the oven. She is setting up timetables and pointers 
to help the homemaker in its use. 
A grant of $I ,ooo, the third from the American 
Medical Association, has been made to Iowa State to 
further reseaTCh wm·k on the mechanism of action 
of antibiotics such as penicillin and streptomycin. DL 
C. H. Werkman, head of the Department of Bacter-
iology, states in regard to the research which the AMA 
is heljJing to back, "We have found that penicillin 
acts on the reproductive system of the bacteria and 
blocks their ability to rejJroduce." In rega1·d to con-
tinuation of this pmject at Iowa State, Werkman adds, 
" We want to know whether all antibiotics have the 
same method of action in stopping infection as peni-
cillin, or whether there are different ways in which 
the various antibiotics work." 
Only one-ninth of the requests for candidates and 
offers of positions to the last year's graduates in Home 
Economics could be filled. Of the 311 women who 
graduated in .June, 90 planned to marry immediately. 
Requests made for Horne Economics graduates rose 
to 2,793 this past year with the greatest demand com-
ing for high school teachers. Requests for graduates 
include: high school teachers, 442; college instructors, 
4 14; extension work, 121; teaching fellowships, 67; 
nursery school teachers, 53; specialized teachers, 58; 
dietitians, l 09; commercial art or clothing, 66; experi-
mental cookery or nutrition, 86; food service, 322; 
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home service with public utilities, 76; laboratory tech-
nicians, 7; technical journalism and radio, 48, and 
miscellaneous, 663. Of this total of 2,793, only 314 
could be filled , including summer positions. In the 
rapidly expanding field of professional home eco-
nomics, which has opened since the close of the war, 
there will be an ever increasing demand for trained 
women, according to Dean P. Mabel Nelson, head of 
the Division of Home Economics. 
Children of well-to-do famili es choose more green 
than those of less prosperous parents. Otherwise, 
home environment apparently has little effect on a 
young child's choice of color, Mary Aldous concludes 
in her thesis, "Color Choices of Kindergarten Chil-
dren," written in application for a egree of master of 
science at Iowa State. Most of the children tested 
showed a strong preference for tints of a hue rather 
than the normal color or shade. R ed appeared as the 
favorite. 
I ow a centennial motion jJictures and slides will be 
released to educational and non-profit clubs and groups 
for showing by the Visual Instruction Service at I owa 
State. "Our I owa" is the I6 mm. film in full calm· 
showing historical sites in the state and some of the 
scenic beauty of I owa. Th e slides, also in color, are 
2 x 2 inches in size and are entitled "Historic and 
Scenic Iowa." B oth the movie and the slides were 
produced under a special grant by the interim com-
mittee of the I ow a legislature. 
The acute shortage of classroom space at Iowa State 
will be somewhat relieved by the allotment of sur-
plus army installations to the college for laboratory 
and classroom space. The 52,000 sq uare feet of floor 
space obtained from the Federal \1\Torks Agency in-
cludes six two-story barracks and four one-story bar-
racks originally used for powder storage. Additional 
equipment has also been procured for the Iowa State 
Annex at Camp Dodge, Des Moines. 
The first regular television license to be granted 
in Iowa has been given to radio station WOI at Iowa 
State. The Federal Communications Commission 
authorized WOI to operate a noncommercial televi-
sion station. 
Let Flowers Say It 
For Y ou 
Flowers speak the language all under-
stand. . . on all occasions. . . "Flowers 
are words in Technicolor." 
Coe's Flower Shops 
Authorized M embers Florist T elegram D elivery Assoc-iation 
2542 Lincolnway - Sheldon Munn Hotel 
16th YEAR "SERVING IOWA STATE" 
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Super is the word for these 
warm Plaid Slacks and plain 
wool jacket. Just the thing to 
wear on cold wintery days to 
classes and for Sports. 
225 Main Phone 100 
15 
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Jle o(oveJ Ate! 
I gave him my portrait 
from 
IIILL~s STUDIO 
2530 Lincolnway Phone 347 
Have 
INSTANT COFFEE 
on cold nights. 
CAMPUS GROCERY 
105 Welch Phone 63 
For a Review- of Activity in 
Home Economics at Iowa State-
THE IOWA HOMEMAKER 
Subscription-$LOO a year 
JeJt;vaf {)ctctk cA;lJ 
/}att:f j}fann;n! 
by Luanne lvladsen 
T O THOSE (or whom planning parties, festivals 
or exhibits is a chore, here's a book which will 
transform the problem into one that's more fun than 
a picnic 
Written by Dorothy Gladys Spicer, "Windows Open 
to the World," is full of ideas for parties, each one 
with an international theme, With world fellowship 
as a goal, Miss Spicer has compiled a book which 
should be in every home library. 
The parties themselves are as different from the 
usual run of the mill as night is from day. For in-
stance, have you ever been to a Pancake Party for 
Shrove Tuesday? If you haven't, why not be original 
and give one? 
Shrove Tuesday, the Tuesday before Ash Wednes-
day, is the last day before Lent. According to an 
old English custom, Miss Spicer explains, it's Pancake 
Day. In England our ancestors observed the day by 
ringing the church bells to remind the populace of 
confession and shriving by the village priest. 
The custom changed with the years, however, and 
the bell which had once called people to church, 
became the signal for making pancakes. From that 
time on, Shrove Tuesday was Pancake Day. 
Pancake Day in England soon rivaled Christmas as 
a time of merrymaking. With all of its gay traditions 
handed down from ancient times, Pancake Day offers 
a wonderful opportunity for the gayest of parties. 
Why not adopt Shrove Tuesday and celebrate with a 
pancake party of your own? Use invitations, refresh-
ments and games strictly according to ancient customs. 
Miss Spicer suggests that this would be the ideal 
party to entertain, among others, newly arrived British 
war brides and their husbands. The description given 
in "Windows Open to the World" tells the sort of 
invitations to send, ideas for decoration, and loads 
of entertainment and refreshment suggestions. It 
sounds like fun! 
This is only one of the ideas Miss Spicer sets forth 
in this book for your future good times. There is a 
Greek Party for New Year's Day, a Latin-American 
Party for Epiphany Eve, a Hanging of the Greens 
Party and many others. 
The book offers more than party suggestions. If 
you've wondered how to dramatize folk material, 
here's your answer. Most good folk tales require little 
adaption to transform them into plays which are 
not only fun to give, but equally as much fun to watch. 
And, for the knack of making worship hours some-
thing more to "look forward to," there's a chapter 
here with many ideas for these hours. Each one has 
an international idea behind it. 
Just leafing· through the book gives a "want to get 
busy" feeling. It's not a big book, but it's full of ideas 
that make one think in terms of the world and world 
fellowship instead of just one little corner of the globe. 
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It's Mighty Sweet! 
• 
It certainly is, the way clothes are cleaned 
here at College Cleaners! We pet and pam-
per each garment as if it were our very own! 
We Clean Clothes, Blankets, Slipcovers, Curtains, 
Men's Hats 
College Cleaners 
136 Welch Phone 2800 
Maybe you had to be talked into eating spinach, but here's a health trio 
that bows in on flavor merit, JACK SPRAT FRUIT JUICES. 
The three flavors . . . orange, grapefruit, or blended orange and grapefruit 
.. . give you the variety that-keeps any one flavor from becoming monotonous. 
And the JACK SPRAT label guarantees their innate quality. 
They're ready-to-serve, quick, handy, and so economical. Wise home-
makers like to depend on JACK SPRAT FRUIT JUICES for the pleasure 
of those they serve. 
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